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The banking and credit union industry h ated an unsustainable bubble independent of the credit crisis,
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bubble waiting to burst?

At DMA, we've conducted lot of research to understand meltdowns. For many years, we've looked at historical
data, and conducted modeling and analysis. We've found that the banking and credit union industry had
created an unsustainable bubble independent of the credit crisis, and the meltdown could have been predicted.
And, this understanding has been translated in measurement systems that can help banks and credit unions
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